TEHBEAFEMEMN - SHEFERY] mHEHE
12 (E148k) (2FkhR) [Principles of Marketing
Fourteenth Edition]

i BHE - SN | Fhikp Kol
: N - MR | Gary Amaion al

E R 3t

THEBRFEMEN - SHFRY]: ©7EHRE (B14hk) (E3KAR) [Principles
of Marketing Fourteenth Edition] &=L

ZE: ] FEFE - B8 (Philip Kotler) , [E]NE - PSR (Gary
Armstrong) &, EBEK IF

TEERNFIMEN - ESHFZRY]: THEHREE (B140k) (2K [Principles
of Marketing Fourteenth Edition] FEEEE1



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

i

EEANERH, R

XEPHRELEEN, LT IRBENAE—R

AED, RBHNREE, XHRER, RS

Rir! R X! EBir! REA! RIy! REA! Rer! RaEx! Rir! REeX! Rir!
RagoKx! Rer! Roex! Rer! RseX!

ERERR, ETREERE T, REEREEEZD

EEER TN, B, EENET —8, FHBIERF,



PHRBRY, RiBnT). RSHET. TLPE, Fo

YIAIRER, —AILEBIEERARRIAR o



ENR PR EHE LT o



NERLF, 2

IR RESHIAE

BRNIEER, RR—fR, EEE, NENEZEINH

REiT

HEERER 00
%Eéﬁ?ngx%ﬁ%%aﬁ,ﬁé&Lﬁ%f%%EOK%ﬁﬁﬁ%@%Zim,
ZTBE R S FERIP I, s 2,



SEIRE
BEERTAY, SEREEDEBEOBT, MASAELERE, FIRETTE

SEEAERERY, PRBRT T —L, TEMEBHRERA, MRRE—B, W=
TETADE, A—2)E]

BIH, DEZHAY



A7, ENMERVEE! HBMED, (mENXEFHE, BWELT/VER! B2 5RE

7, KPR, XEMPHE? aEBXET, BRRIERE MK

KEMES-200F 28 o \ o
IBEECH I B B EALSE, PIRZERICRIIGE NS REVAER), AT EFEE
Wl E, &% P HEA2005



ERERR, B



B, LERARM. X5 —& (T NERNEXL) B2, EBEHY



PR, FEREo

PR KIE T SN A ES



RN TR, RImZE~~

IR RRDIE T FERY 2IKARAYEL

SHBOBECERXRENME, FTUXRTRXRUER—, SRERXNET, EE
LB XD HSRAY!

U9 9 4 4 7 47



BRINER R ZETE



BRETE, ERAMESN, HYHEE, BRRFETE, BehENBIESEES
%, FARARLE, FIARE s

B, ROTERER, RiFEo

FRENHEEEREGBREY, YIS E RS, BICEA, SKETAFT, EBE
B—ERN—K$H!

FRENTT, RESERIR



BT, BUFIR, KOTR

Rur, ESHESE, =R



B TN I E B B TN EE N,
Tt 1B
B3
i

2
i 5, T
AN
E A IR X R AT T \ \
R B SN B RRCERER, t S S NnEE
LS i e BETFOERNT, BIREYD, BIREAL
T, WMH%%MﬁKK@E%ﬁK&@E,ﬁKﬁ%%,ﬁmm
‘BENBHE | BIRXHENE SRS S RIFR , 1)
ERTE LA N E O, (7 S B MR XA “A

2
=R
%
=
3
it
5
bl
i

ﬂ

—

xat

)

l[se
U

1Y

=2

<

/

N

l

\

i

T

I
:

q%ﬁmﬂm

N\

=Bl
2R =
?ﬁ

N

A T
<

=

=y
0

N—

=

~
N
J
\
[

o

MMﬁﬁSHMi

i)
PN ,
ﬂmmwmm

\ \;{

(G
R[]

ot

Z(
IJ_rl
£
2%
=
il

I S

mﬁm

M [0 - A040 [k RS

SHOLmHFADS | 95° RHHD
E%%ﬁﬁﬁ%%ﬂmm%:

alanNNE
IR ({0 —> IO 52 TTH I 5=

1)

~—

/

A

INEFS—T, HENTIFEREE

D UBIAREE AR, #E — TMERIN RN P DRALHIBEL, X P2
FPNEEEINES, B2 AEBUNE, FAEES, RA—FTFHeILUEE—DAR
i, L, RDEBMELT AR

il
L. BRI UFEERNVAIRE, ZR— Pt TRIFSHFAR.
D0 B RITE " TER", MERNT B4 AE], BAK R, e
,&%$%)yw—%%,mEE7,L@E%Ey$%ﬂu$biﬂo
\H%Tutﬁmmuou—%ﬁ%F$M%ﬁ 2] LURE T IR E EFUS,
4. JEPEELR &MM%WmioH— E%%%E@M%* BEBEA 1 EEC R
&%Eﬁﬂﬁ# = 7N SIEKFE, =R AE— ,ﬁ%ﬁﬁmuFM$é



BrBHE, 8, 2EMR

RBifo E— MR, REEIRRo

BRE, NEEEZH, WA E, Aktid 7. EIEMINIKRERIE T E, B
RS MIF, WETHAR I,

XEPEAN, FERE LTS, ABRERENKT, =HhFd. T iREsHHE
PSR, BATERIERE

FRETEN—2D, REEWNER, EENRELH, T5E!



APEAREE, NREK!

EINRMBE NIRRT, BELRESIHR, NMEEEGE, E&8FF-

N HEERNI R, BERE TR, 1285

AR B ZBIBVARA, 6, WmRE%, T JEHMRNEEES!



RIERIRAY, RSN EHEE,

mHY

TIEIRR-Hil 2 TIERR NV IZ L RIRIR, JEFEHE!

1B REAN R MR PEME AR T S B N: 9787503170904 HARETEL:
%OM%LQ%:O%;% 1 D1 403 2 2 FT A 167T ENRIATIE): 2014-01-01 EDR: 6
SE: HR X

THEBENFEFEN - SFRY: m7ERRE (F14M) (2Khk)



El| 147/ N6 |

REREAT, MERITRENEEERNET

ATIELEERSCA, M P AR =,
ORISR, FINXEBRVENFHISRY

SI[A S ] —EERY
SLHEEN 1B

Y2 BIEE CffF NORINEF Mo



HEIKE — ]I MG BEEBIEE, MINRITI BRI A B, BARERY, FURRE
kE—EEHRE, BATESE, BEERAES—HEREE, XER—BEREENRAH
RBH. BERA, SRR Ao

A

TEERNFIMEN - EHZRY]: THEHFRE (B140k)  (2IKR) [Principles
of Marketing Fourteenth Edition] M #iEzl

HiF

TEERNFIMEN - ESHFZRY]: THEHREE (B140k) (2K [Principles
of Marketing Fourteenth Edition] M ikl



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	工商管理优秀教材译丛·营销学系列：市场营销原理（第14版）（全球版） [Principles of Marketing Fourteenth Edition]
	标签
	评论
	书评


