mipERT (Bhhk) FIEESHS

A TP NS e AR e el

s E Y G IR)

R

E N ame ¥ &

ATRAsmn

mHEHY (BHR) FIEMS5%4S] TEHEE]

=5 1/8, RRZ

mHEHY (BHR) FIEMS5%4S] TEHEE]

Tie

PERN—DPE, FHEFEH!


http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

IEAREBENREM. SRR BRI EH !

AROERENEETR, —NBRERNEERF.

—BHERRKRA, 1X0R, EREM

FAREIDEIRIER, 2R, MELFA

PERER, SELH. FMREXK,

WEREFAR, REW



—REARIE, RAER! BEBIR

EHEMRmERBT. ERRR+7#

it

e}

IR [EARD G15507 17T

FIRGF, Ymuarir! =

EEFRE—NERKLEHT, REHLANGRE

?EQ%O Z:%jézo 0O O O O O o



WBTLAPE, be0els, FOAEHt






BAENFIER, EaBEFHS

BRY, NRIEE, RARBFZR

YImARES, RERR,

RN LDZ, FLUREE— ST, MRS ST T B 2,
SRS REIRE, Vs AROK, EANS AATIS, fEEE BRI
FEBA 2T, FEElEENMET BImMID, mfael 2 E e =mn. -

m

SARBEBMEEING, FTRACBRUTE, RERUAINFLEI R
B, X—AERNTEEEEMRS, S—HEEN ] SAECHNE, RaErns
EER T AR, MRS SR AR AR EBRER T To B A
BT, ARERTR, TEREERSE,



YIRR EBE A RS ERY PRREHRIFEE NSO H SR i+ >8



mHEHY (SRR FIIEES%S] FEEEE]



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	市场营销学（第五版）学习指南与练习
	标签
	评论
	书评


