HEEETTNARBIOIE DT S N A

! 2 r
. ¥ b

L W, i
; s r,) Tl T

The Irratmnal Eunsumer

¢ 1 pAottping Beha

T%&%mmgnﬁmﬁmmghﬁarm

BTHBITANENLERE
A MRENRONARL
AT TN
e L CLEEL L
EERSHL SRR T

sIHERNER SR IR s EAETA

EEMEE TR X TEFRET AN RRBVEDT SV P EEERR]

ZE. X REM - B4R (Enrico Trevisan) &, HIF, H=3F

PEEMEE TR X TEFRET AN RRBVEDT SV P EEER]

Tie

FETENEG REAEE, ENtES, EFWE!


http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

PEHFH, BREEN, bJE, HARBERALREN, MtAgERHALER, XN
FARNZ R AR EER XS]

PSR, PREBM, XITREATR, EPBHLERAK

ERL, NEIE, 8ETF, L ERFE!



RARARA—BEILARE, RBUR, &N, HRENIE, XTBEE

WEBE, WZESRIERN, SieFAfz— 1 N

KT LS, EEHEAER. BEAE, TaE. F%E, B

%:FJE T J%) /EEI\ T%Ef)’bo

AROENIE, RBEMERERR



&Y
%
v}H
=
ot
=
it
oF
i
H
il
3
&_@
Eﬂ’
Y
<
o
o
i
=

RBERBERBEER



I 9F RARYDALE 77 R EY

T, dERLEEILl

FIFARELE, JBRER, WHMH7REER)

BERTPEIMEERIR

:E"TEQ%; TE*%%; LXFE???:%O

R R R R RS



FEIEE B R R THRETNRBBV OB S A T EEERE]



http://www.allinfo.top/jjdd

17

PR B PR R THRBETANRRIOEDIT SV A T EgER]



http://www.allinfo.top/jjdd

	非理性消费 关于消费者行为决策的心理分析与应用
	标签
	评论
	书评


